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STRATEGIC OVERVIEW

FPB MANDATE

Derived from the Fims and Publications
Act 65 of 1996 as amended in 2004 and
2009, the Film and Publication Board (FPB)
is mandated to regulate: (1) the creation,
production, possession and distribution
of certain publications and certain films by
means of classification; (2) the imposition of
age restrictions and giving consumer advice;
and (8) make exploitative use of children in
pornographic publications or films, or on the
internet punishable. Therefore, the mandate of
the FPB can be summarised as follows:

Regulate the creation, production,
possession and distribution of films,
games and certain publications by
classification

Protect children from exposure to
disturbing and harmful material and from
premature exposure to adult material

Render the use of children in and
exposure of children to pornography
punishable offences.

FPB VISION

A leading and credible content regulator that empowers the
public to make informed choices

FPB MISSION

Ensure the regulation of media entertainment content by
empowering the public, contributing to child protection and
promoting the growth of the industry

FPB VALUES

The FPB embraces the Batho Pele (People First) principles
of government as its core values to be observed at all times
and demonstrated by all employees in all engagements with
both internal and external stakeholders. The principles are
key determinants that are meant to enable effectiveness.
The strategy will promote the following values:

L

Accountability

b)  Human Dignity
c)  Social Justice
d)  Integrity

e) Professionalism
f) Innovation
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PRIORITIES FOR THE NEXT FIVE YEARS

The FPB Council endorsed the following seven strategic
priorities to influence the application of the strategy;

a)  Technology-driven content regulation

b)  Public education (empower adults and protect
children)

c)  Legislative review (technologically neutral legislative
regime)

d) International and local partnerships (to ensure better
regulation of the web — with renewed focus on local
partnerships)

e) Research, compliance monitoring, and monitoring
and evaluation to inform future priorities

f) Resource mobilisation and development of
appropriate funding models

g)  Strategic institutional alignment.

PRINCIPLES CENTRAL TO FPB
REGULATIONS

a. Protection of children from early exposure to adult
material and use in child pornography (child sexual
abuse material) productions — child pornography
punishable by law

b. Provide consumer advice on media content — ‘we
inform, you choose’

C. Provide designated areas for distribution of adult
material (pornography).




CHAIRPERSON’S
FOREWORD

FOR THE YEAR ENDED 31 MARCH 2020

The year under review ended with the world being plunged
into a global pandemic, which affected the last quarter
performance, resulting in an organisational achievement of
75% of our targets. The resilience of FPB team members
during this unprecedented time is commended, as they
continued their commitment to the legislative mandate.
In the year under review the FPB received an unqualified
audit opinion with findings from the Auditor General. This
follows on the clean audit that was received in the 2018/19
financial year and is testament to a continued focus on
good governance and oversight, organisational stability and
process efficiency.

As leaders of
tomorrow, children
need the protection
and guidance of
adults, especially as
they navigate various
communication
platforms for learning
and entertainment.

@— FILM AND PUBLICATION BOARD



The Films and Publications Act (FP Act) prioritises
the regulation of content of films, games and certain
publications, empowering consumers to make informed
viewing choices. This is particularly useful in the screening
of content to which children and vulnerable members of
society are exposed. In this digital age, the organisation and
its key partners advocate and educate on safe usage of the
internet, social media, streaming and online services.

The FPB is a key role-player in the implementation of
Outcome 14 of the National Development Plan (NDP) 2030
dealing with social cohesion and nation-building. For this
reason, the signing of the amendment to the FP Act by the
President of the Republic in the previous financial year is a
major success for the organisation. Among other changes,
the Amendment Act brings into the purview of the FPB the
regulation of commercial online content and recourse for the
public in cases of revenge pornography. Draft Regulations
that support the amended Act are in place for comment by
the public, and implementation will be prioritised in the new
financial year.

South African society expects government to set clear
policies to regulate different aspects of social life, with the
sanctity of family and community advancement being at
the centre of all that we do. The FPB, therefore, serves an
important role in making sure that access to information, as
well as learning and developmental opportunities presented
by new technologies, are not abused or in any way used to
harm the vulnerable.

With the growing reliance by citizens on digital content,
this regulation is supported by the FPB’s digital agenda.
We will rely heavily into the future on new technologies and
infrastructure that put the organisation at the forefront of
online content regulation and on self-regulation by compliant
distributors. In the year under review, we announced a
major coup in bringing one of the biggest global providers
of streaming content, Netflix, on board as a registered
distributor of content for the South African market. This totals
five online distributors with valid contracts. Engagements

took place during the year, resulting in 17 online distributors
being compliant. This work will be strengthened by the
Amendment Act.

The focus on children is an important aspect of creating
a safe environment and ensuring responsible citizenry. It
is imperative to prevent premature exposure of children
to adult experiences, violence and socially inappropriate
media content.

The Act makes the exploitation of children in child
pornography unlawful and criminally punishable. This
extends to the exposure of children to pornographic material.
The Children’s Act of 2005 adds a further dimension to this
mandate in its definition of commercial sexual exploitation
of a child, which entails ‘procurement of a child to perform
sexual activities for financial or other reward, including acts
of prostitution or pornography, regardless of who receives
such a reward, or trafficking of a child for use in sexual
activities, pornography or prostitution’. Furthermore, the
Children’s Act makes it clear that any person who permits
such commercial sexual exploitation of a child is equally
guilty of that crime.

The FPB is currently the only African member of the
International Association of Internet Hotlines (INHOPE).
Through this organisation, our work with law enforcement to
analyse suspicious content and bring perpetrators of child
sexual-abuse material (CSAM) to book takes on a global
dimension. Child exploitation knows no country boundaries
with the internet.

Therefore, in addition to classifying media and entertainment
content for age-appropriateness, the FPB’s strategy includes
extensive public education and awareness campaigns
aimed at children, parents and educators. The constant
message is that adults should take a keen interest in the
viewing, gaming and reading activities of their children and
those in their care. This is particularly important because,
with expanded access to mobile devices and the internet,
the risk of exposure to inappropriate content has multiplied.
Immoral online activity targeted at children and women is

ABRIDGED ANNUAL REPORT 2019/2020 4@



on the rise — some of whom are then groomed, trafficked
and sexually exploited. The organisation will continue to
advocate against online violence perpetrated on the most
vulnerable in society in view of the scourge that is gender-
based violence.

| call on South Africans from all walks of life to rally behind
the work of the FPB to contribute to a safer environment
for our children. As leaders of tomorrow, children need
the protection and guidance of adults, especially as they
navigate various communication platforms for learning and
entertainment.

In addition to its own outreach programme, the FPB
supported the Ministry of Communications and Digital
Technology in its community education campaigns, which
include Digital Terrestrial Television (DTT) awareness and
rollout, as well as the launch and handover of cyberlabs in
schools across the country. The FPB brings much needed
safe content consumption to the communities in which
technology is being rolled out.

The rollout of the Classification Guidelines, reviewed in the
previous financial year, included education of consumers
on classification ratings and consumer advisories.
Additionally, this involved training of the creative sector
and content distributors on the importance of content
regulation for social cohesion. The Classification Guidelines
are a powerful tool to ensure a fair, balanced and rights-
respecting approach to classifying content. The guidelines
are a product of countrywide consultation with the public,
capturing what citizens currently view as priority areas of
content that could harm our society and should thus be
regulated on their behalf.

The Council of the FPB was fully constituted during
the reporting period and complied with all its statutory
obligations, which included timely submission of quarterly
performance information and financial reports to the
Executive Authority and Parliament. The Appeal Tribunal
is fully constituted but received no appeals during the
reporting period.

The current Council ends its term on 2 December 2020. |
thank the Ministers with whom we have built relationships
for assisting the Council to fulfil its mandate, and Council
members for their invaluable contribution to the FPB
over the years and their resilience during unprecedented
conditions. It has been a great honour working with these
colleagues and | wish the incoming Council members and
Chairperson all the best in continuing the great work of the
FPB and its stakeholders.

In conclusion, my sincere thanks go to the Executives,
Management and Staff of the FPB, and our stakeholders,
for their contribution to the mammoth task of safeguarding
the rights of South Africans, keeping our children safe and
empowering communities. | encourage the FPB to strive
to achieve 90% against its planned targets in the new

financial year.

Mt

Mrs Thoko Mpumlwana

Council Chairperson
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CHIEF EXECUTIVE OFFICER’S

FOREWORD

FOR THE YEAR ENDED 31 MARCH 2020

‘Magic lies in challenging what seems impossible’
- Carol Moseley Braun

The end of a financial year provides valuable time for
mindfulness, reflection and introspection.  Notably,
2019/2020 brought us to the end of a five-year strategy
cycle (2014/2015 — 2019/2020), which was characterised
by rapid technological change and topped with a global
pandemic. As an organisation tasked with regulating an
industry that has embraced the massive technology change
sweeping the globe, the FPB finds itself on a steep growth
curve. We are delighted with the strides made with clients,
partners and stakeholders in year under review, to move fully
into the fourth industrial revolution (4IR).

We made good
progress on achieving
organisational
efficiencies that
Improve our service
offering to the sector
and the public.
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This move is aligned to our five-year strategic vision, and
scenarios planning undertaken in February 2017, where the
core drivers were to affirm our role as a content regulator
in a democratic context, to elevate information and
communication technology (ICT) as a significant enabler
and to prioritise a ‘high visibility, high impact’ approach to
stakeholder engagement.

We achieved 75% of our assigned targets for 2019/2020.
Faced by the global Covid-19 pandemic that took the world
by surprise towards the end of the financial year, we were
unable to achieve greater outcomes, given the national
lockdown. One of the casualties of the pandemic, given
social distancing measures, was our flagship Southern
African Development Community (SADC) workshop, a Pan-
African engagement with regulators and industry to develop
a harmonised continental framework for content regulation.
With technology spurring greater globalisation of content
consumption, the FPB has cemented its role as a leading
content regular in stimulating a dialogue on synergies in
Africa over the past two years.

The year 2019/2020 was one of consolidating previous gains
in the legislative landscape, service delivery improvements,
and achieving major gains in regulating online distribution
platforms.

In conjunction with our Executive Authority and the DCDT,
we brought the legislation that directs our regulatory
mandate into alignment with changes in our environment.
We celebrated a major coup in the year under review when
the Films and Publications Amendment Bill was passed by
both houses of Parliament and assented to by the President
of South Africa on 9 October 2019. Since then we have
worked feverishly behind the scenes to align our Regulations
to the Amendment Act. Following a series of industry and
public engagements on the draft Regulations that give life
to the Amendment Act, we will be ready to implement in
the new year. The road to achieving this has been long and
arduous, as we worked to fulfil the rigours of our democratic
processes.

A significant change in the Amendment Act is the regulation
of content disseminated by commercial online distributors
and the provision of a mechanism for reparations for victims
of revenge pornography — a significant modern scourge that
has arisen from the use of digital technology.

We made good progress on achieving organisational
efficiencies that improve our service offering to the sector and
the public. Notable contributors to this achievement are a dual
focus on creating organisational stability through a consistent
cohort of executives and staff, and on upskilling and reskilling.
Government’s digital agenda prioritises technology-related
training and formal education opportunities allowed our staff
to further their career development opportunities.

Increased efficiencies improved our turnaround times for
content classification and distributor registrations/renewals,
while ensuring that classification decisions continue to
be aligned with South African values and norms. The
Classification Guidelines, reviewed with inputs from subject
matter experts and the general public in the previous financial
year, constitute our framework for providing fair and accurate
age ratings and consumer advisories. A concerted effort
has been made to create a greater understanding of these
revised guidelines among the creative sector, the distributor
industry and the general public. The absence of appeals
against our 2019/2020 classification decisions may be the
result of this empowerment approach.

Our turnaround times are worth noting, with 91% of
submissions for content classification processed within the
targeted eight working days, the majority in five working
days. This performance supports the smooth functioning of
the industry and reassures distributors that the classification
process does not affect their distribution schedules. Our
service delivery improvement is further reflected in client
satisfaction levels 3% above target.

A total of 180 raids was conducted with law enforcement
officials to uncover illegal content, against a target of 48.
This is testament to our strong relationship with the law
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enforcement community, an essential ally in keeping illicit
and harmful materials off our streets. The target of 10 000
distributor compliance inspections was exceeded by almost
1 000.

The FPB plays a significant role in safeguarding the children
of South Africa from CSAM, working with police and
prosecutors to bring perpetrators to book. In 2019/2020, we
assisted in the analysis of 19 cases and completed 100% of
the analysis of suspected CSAM within 10 working days of
receiving the material.

As the world marches forward in its digital evolution, content
consumptiontrends show anincreased reliance by consumers
on online channels for information and entertainment. During
the year, we brought more online distributors onboard,
including major international distributors. The piloting of our
online content regulation (OCR) system has simplified and
accelerated submission of content for classification.

This report summarises highlights and lessons learnt in the
2019/2020 financial year; lessons that are beneficial as we
enhance the FPB regulatory model to realise our vision for
2020/2021 — 2024/2025 of a ‘media and society where FPB
ratings are embraced’.

On behalf of the Executive Committee of the FPB, | thank the
Executive Authority, Council and staff for their tireless efforts
during the year to bring our mandate to life. Our extended
partnership ecosystem of law enforcement, community-
based, faith-based and non-governmental organisations
(NGOs) has been a pillar in diffusing our message of safe
content consumption and we appreciate these fruitful
relationships. We thank our clients for walking this journey of
continuous improvement with us and look forward to future
engagements.

Qur goal to inculcate a high-performance culture in our
organisation can be achieved only by nurturing our network
of enthusiastic and passionate supporters.

Ms Abongile Mashele
Acting Chief Executive Officer

FILM AND PUBLICATION BOARD
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OVERVIEW OF THE FPB’s PERFORMANCE

2197 3865 618

MANUAL APPLICATIONS RECEIVED ONLINE
APPLICATIONS FOR REGISTRATION APPLICATIONS

©

2412 403 491

RENEWALS NEW DISTRIBUTORS
REGISTRATIONS CLOSED
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TOP 3 PROVINCES WITH THE HIGHEST NUMBER OF

REGISTRATIONS 1 284

489 248

WESTERN CAPE KWAZULU-NATAL GAUTENG
- ] ]
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CLOSURES PER PROVINCE

North West
Northern Cape

0?2 ]

Western Cape

Eastern Cape Mpumalanga
0O @O

Kwa-Zulu Natal
Free State

O &1 @O
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ONLINE DISTRIBUTOR REGISTRATION

8 17 9

LOCAL ONLINE INTERNATIONAL
DISTRIBUTORS
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CONTENT SUBMISSIONS FOR CLASSIFICATION

DROP IN POPULARITY OF DVDs AND GAMES

119

&®» ©® ® ®

1st QUARTER 4th QUARTER 1st QUARTER 4th QUARTER
I I
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ANNUAL FIGURES - SUBMISSIONS FOR CLASSIFICATION

2015/2016
2016/2017
2017/2018
2018/2019
2019/2020

Annual Comparison of
Submissions Received

1 657

1 965
1 869
1 988
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APPEAL APPLICATIONS

No appeal applications were lodged during the review year.

4 4
2
A °
2018 2029 2020

APPEALS LODGED OVER PAST FIVE YEARS
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CLASSIFICATION DECISION TRENDS (2019/2020)

TYPES OF CONTENT CLASSIFIED

Annual - Types of Content Classified
Total classified: 1 222 titles (including CODs)

- Film Festivals
Games Publications
79% 2%
r . |
>
961 21

General Adult Exemptions
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AGE RESTRICTIONS

CONSUMER ADVICE FOR CLASSIFIED FILMS

OEO®EEOE®

33%

11%

18%

0%

23%
DISTRIBUTION
CATEGORIES
9% 10%
8%
6%
FEATURES
37 0%
612 -
TOTAL
INCLUDING ONLINE
FEATURES
28%
21%
GAM ES 15% 12% 5%
9 1%
188 H - :
TOTAL
26%
EXCLUDING COD’s
20%
16% 13% 15%
TRAILERS 5 9%
= .
2 31
TOTAL
INCLUDING ONLINE
TRAILERS
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CLASSIFIABLE ELEMENTS

CONSUMER ADVICE FOR CLASSIFIED FILMS

65%

72%

0%

(D@D

80% 80%
68%

0%

I

0%

5%

0%

-

9%

0%

i

0%

- -

612
ANNUAL
CONSUMER
ADVICE
FEATURES V
VIOLENCE
9%
FEATURES L o
LANGUAGE
FEATURES @ —
SEXUAL RELATED
ACTIVITIES
FEATURES @ i
SUBSTANCE ABUSE
FEATURES @ -
PREJUDICE
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CLASSIFIABLE ELEMENTS

CONSUMER ADVICE FOR CLASSIFIED GAMES

188 @
ANNUAL
CONSUMER
ADVICE
74%
Q

0,
70% 82%

60% % 51%
LANGUAGE

100% 100% 100% 98% 100%
COMPETITIVE
INTENSITY

o 8% 9%
@ 0% 0% 0% 0% — - ;
SUBSTANCE ABUSE
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FILM FESTIVAL GROWTH

VIS4

ELl] SOUTH AFRICAN

FILMS WERE SCREENED AT FILM
FESTIVALS IN SOUTH AFRICA

2019 2020
12 21

FESTIVALS EXEMPTED FESTIVALS EXEMPTED
FILM FESTIVAL FILM FESTIVAL
CONTENT SUBMITTED CONTENT SUBMITTED




CHILD PROTECTION

O—O—®@

123 227 93447 4436

IMAGES IMAGES IMAGES FOUND TO
REFERRED ANALYSED CONSTITUTE CSAM
SUSPECTED CSAM CASES SUBMITTED 58_00/0

BY SAPS PER PROVINCE

21.0%
10.5% 10.5%

FREE STATE KWAZULU-NATAL WESTERN CAPE GAUTENG
I —— I
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COMPLIANCE MONITORING

WORTH OF ILLEGAL

Q 1 =\ ATERIAL CONFISCATED
= AND DESTROYED BY

R13.75 AW ENFORCEMENT
AFTER COURT
MILLION CONCLUSION/RULING

O—0Q

10 953 679

INSPECTIONS CONDUCTED NON-COMPLIANCE NOTICES




NON-COMPLIANCE NOTICES ISSUED

Quarter 1 Quarter 2

Physical ....Online

notices notices

Physical Online

notices notices

Bnooooooo0oono0caconoota0coo00oac0000g Overall  OEITIITrnnennenueei.
compliance
notices
(2019/2020) S :

Physical .....Online

notices notices

Physical Online

notices notices

Quarter 4 Quarter 3

INDUSTRY ENGAGEMENTS

662 28

INDUSTRY ATTENDEES ONE-ON-ONE
WORKSHOPS REACHED SESSIONS
I I I
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F PU
AMENDMENT ACT A

LICATION
UL

S
D REG ATIONS

The President of South Africa assented to the Films and
Publications Amendment Bill, 2015, after it was accepted
by both houses of Parliament, thereby promulgating the
Films and Publications Amendment Act, 2019.

The Amendment Act comes into operation on a date to be
proclaimed by the President in the Government Gazette.

The current Films and Publications Regulations, 2014,
needed to be amended, given the promulgation of the
Amendment Act and because they do not fully reflect the
demands and technological advances, especially of online
platforms. Amendments will better align the Regulations
with constitutional values aimed at protecting children from
disturbing and harmful content.

The Legal and Regulatory Affairs Unit directed the review
of the Regulations, with inputs from various FPB business
units.

In addition to a feedback report submitted, the unit drafted
responses to the South African Law Reform Commission
Discussion Paper 149: Sexual Offences, notably on cited
provisions pertaining to the FP Act.

In the fourth quarter, the revised draft Films and Publications
Regulations, 2019, was approved by the Council, then
submitted to the Executive Authority for consideration and
approval. A notice informing the public that the draft was open
for comment was prepared and submitted to the Executive
Authority for publication in the Government Gazette.

The Socio-economic Impact Assessment Report to be
submitted with the final draft of the Regulations was discussed
with the Department of Performance Monitoring and Evaluation.
On 27 February 2020, the Minister of Communications and
Digital Technologies communicated approval of Regulations,
but the announcement in the Government Gazette was
delayed in the wake of the Covid-19 pandemic.

RESEARCH, POLICY AND ADVOCACY

Research that keeps pace with changing technologies is central to inform FPB operations and practices. In the year under review

the following was implemented:

practice and trends analysis to ensure relevance and

1 Research Strategy: global benchmarking of best
agility in adapting to a fast-changing world

leverage external capacity that strengthens FPB’s

2 Establishment of a Research Reference Group to
work.

than 7000 South Africans assessing the correlation

3 Biennial Convergence Survey conducted with more
between FPB Ratings and social norms and standards.

Socio-Economic Impact Assessment Report to be
submitted with the final draft Regulations.
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FPB’S DIGITAL AGENDA

To enable technology capabilities to automate transactional services and optimise available solutions
for increased efficiency and provisioning of digital services to clients and partners.

DIGITISATION

Enable technology
capabilities

to automate
transactional
services and
optimise available
solutions for
increased efficiency
and provisoning
of digital services
to clients and
partners.

DATA ANALYTICS
AND BUSINESS
INTELLIGENCE

Deliver an
integrated data
analytics capability
to enable increased
usage of data for
effective decision
making, saving

of data, provision
of trends and
business analytics
as well as data
protection.

TECHNOLOGY
TRENDS
ADOPTION

Research,

adopt and use
technologies that
are driving the
4IR to enable
capabilities
characterised

by innovative
technologies.

IMPROVE ICT
GOVERNANCE
AND SECURITY

|
To ensure effective
governance to
best practices for
ICT, alignment of
all deliverables
with organisational
requirements and
optimisation of
available resources.

LEVERAGING
AGENCY
TRANSFORMATION
|

Contribute to
building a pool of
ICT skills (industry
specific) with

a focus on 4IR
readiness, core
and critical scarce
skills.
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COMMUNICATION
P E

M
AND

FLAGSHIP CAMPAIGNS

Eastern Cape and Limpopo
16 Days of Activism for No Violence Against Women and Children
November/December 2019

North West
Safer Internet Day (SID)
Februrary 2020

‘ Mpumalanga

¥ S Women’s month outreach

August 2019

KwaZulu-Natal
Child Protection Week
June 2019

—
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Western Cape

14 737

Northern Cape

925 ‘ North West

1344
-— Gauteng
2 188 Limpopo

66

Free State
Mpumalanga

| 082} 1189
Eastern Cape KwaZulu-Natal
1648 3823 ' >

d

OUTREACH E3 scHooLs
ACTIVITIES 3 cINEMAS

CONDUCTED —§@ YOUTH NGOs
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MEDIA COVERAGE AND PENETRATION

Quarter 2

Quarter 1

/////wwwa i,
Advertising value equivalent 1 75 99

R35 188 431 g:}/

e Advertising value equivalent

Q.

) J ) Number of
U O O 0 O O O Number of = ‘Po¥eHeRegogeRel mentions

consumers
Advertising value equivalent /

reached (based
R13246 625 G} — —— 228“ e g

on publication

circulation figures)
Number of
mentions

Number of
mentions

=S0==0==0

D=

Advertising value equivalent

Q; R16 025 631

Number of
mentions

Quarter 3

Quarter 4

ITEMS HAD BEEN
POSTED ON FACEBOOK,

Q@O0 iwvvoiruee
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FINANCIAL TRENDS
I

REVENUE AND EXPENDITURE ANALYSIS

MILLION
o
S

R100 298 878
R102 635 580

©
0
=
<
0
(=]
©
(=}
-
o

R92 832 567
R7 466 311
R103 414 327
R96 233 198
R7 181 129

I R4 318 578

o

2018 2019 2020

B Revenue B Expenditure B Surplus/Deficit

®© ® @

3% 9% 19%

TOTAL OPERATIONAL REGULATION
REVENUE GRANT FEES

T
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HUMAN RESOURCE MANAGEMENT
I

PERSONNEL COSTS BY PROGRAMME 2019/2020

Total expenditure R54.6 million 0
98%

Personnel expenditure R53.5 million

L Personnel
LL costs as a
< Training expenditure @ R1.1 million % of total
(|7) expenditure

o

Professional and special services

©IO)

Average personnel cost per employee R0.6 million

R6.1 million 5
o 100%
E Personnel expenditure @ R6.1 million Personnel
LL costs as a
(7) Training expenditure @ 0 % of total
7)) expenditure
< 0
-
O Average personnel cost per employee @ R1.4 million

=]

Total expenditure (R} R60.8 million
97 %
- (0]
< Personnel expenditure R59.6 million
- Personnel
costs as a
O Training expenditure @ R1.1 million % of total
- expenditure
Professional and special services @ 0
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PERSONNEL COSTS BY SALARY BANDS 2019/2020

Personnel expenditure R6.1 million

CLASSIFIERS

% of personnel cost 10.2%

Average personnel cost per employee R142 000

©

Personnel expenditure R36.6 million

% of personnel cost 61.3%

SUPPORT
STAFF

Average personnel cost per employee R475 000

® ()

'E Personnel expenditure @ R10.1 million
oy
o=
=z 3 % of personnel cost @ 18.1%
L <
nz
<
=l Average personnel cost per employee @ R982 000
m; Personnel expenditure @ R6.1 million
Suw
==
8 o % of personnel cost @ 10.2%
w <<
b4
< -
= Average personnel cost per employee R1.0 million

Personnel expenditure R59.6 million

%

% of personnel cost 100%
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EMPLOYMENT AND VACANCIES
BY SALARY BANDS AT 31 MARCH 2020

Posts at 31 March 2019 (i 78

|_
o Posts filled at 31 March 2019 67
oLw
a <
k-
= 12 Posts at 31 March 2020 78
(/2]

Posts filled at 31 March 2020 67

14%

Vacancy Rate

Additional to the establishment
— (added to FPB structure):
1 (payroll specialist)

Posts at 31 March 2019

[y
o

Posts filled at 31 March 2019

SENIOR
NAGEMENT

=y
N

Posts at 31 March 2020

=20 =0 =Jo
@®® @e®

Posts filled at 31 March 2020

Vacancy Rate
Additional to the establishment

— (added to FPB structure):
1 (Manager: Risk and Compliance)

MA

Posts at 31 March 2019

N

Posts filled at 31 March 2019

=0
®
a

0

Posts at 31 March 2020 @

) K

XECUTIVE
ANAGEMENT

Posts filled at 31 March 2020

40%

Vacancy Rate

?I

14%

Vacancy Rate

Additional to the establishment
— (added to FPB structure): 2

o0
i Posts at 31 March 2019

=
<Et = Posts filled at 31 March 2019 @ 81
oc -
(O] o 090
o = Posts at 31 March 2020 o
2
o

Posts filled at 31 March 2020 81
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PERFORMANCE REWARDS BY RACE, GENDER AND DISABILITY:
1 APRIL 2019 TO 31 MARCH 2020

t ©) 19
Af
N ﬂ rican @ 38
O
xS ;
w o @m 2
“E) T8 - (S5
= [TT Indian Pox 1 72
P4
2w
o ety TOTAL

@Y WY

African R718 114
R1 273 553
R82 443
Coloured R54 344
R219 931
R2 644 675

R168 771 TOTAL
R91 435

(XY

-
0
o
o

%

s
(D)

27%*

DS
2
Q)

*INCLUDES 2 PERSONS
6% WITH DISABILITIES TOTAL

(D 4%

ﬂ 49%
oc W
< > (S 3%

Coloured o

5 g (Qm 2%
19 : ©) 8%
100%
o
- O
N

s
9
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